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Seniors are the fastest-growing age 
group in Canada and are healthier, 
better educated, and wealthier 
than previous generations. In the 
Township, a community where 37% 
of the population is aged 50 plus, 
businesses can take small steps today 
to make a big difference in meeting 
the needs of aging customers and 
building a loyal customer base.

Since 2014, the Township has had 
an Age-Friendly Strategy.  In 2018, 
the Township embarked on a pilot 
initiative to formally recognize 
local businesses that have made a 
commitment to age-friendly business 
practices.  Interested local businesses 
complete a self-assessment of criteria 
such as accessibility, customer service, 

visibility, and safety, and then equally 
make a commitment to improve as 
part of their application.  Funding for 
this pilot program was provided by 
the Union of BC Municipalities.  

Endorsed applicants to-date will be 
acknowledged during Small Business 
Week 2018 in October.   

Get your business involved to increase 
your loyal customer base and be a 
part of a socially-inclusive community.

Certified Age-Friendly businesses in 
the Township include:

• Baggio Hair Salon 

• Compassionate Touch Canada

• Creekside Coffee Factory 

• Lee’s Market

• Murrayville Travel 

• Pharmasave Murrayville #098

• Raven’s Nest Café 

• Save On Food #992

• Vanilla Clothing 

• Welcome Wagon Ltd. 

• Westland Insurance

It’s not too late to get your business 
involved!  Our application deadline 
is November 28, 2018.  Simply 
complete the self-assessment and 
remit it to the Township.  Successful 
applicants will receive a certificate to 
display in their business.  For details, 
visit tol.ca/agefriendlybusiness.

According to Small Business BC, 
98% of all businesses in BC are small 
businesses, and of these, 79% are 
micro-businesses with fewer than five 
employees.  

October’s ‘Small Business Week’ is 
an opportunity to acknowledge the 
many contributions that entrepreneurs 
and small businesses make to 
Canada’s economy, and is a conduit 
to events that promote learning, 
networking and sharing of ideas.  

Small Business BC (SBBC) is a 
one-stop resource center providing 

information, products and services to 
help entrepreneurs succeed.  During 
Small Business Week 2018, SBBC will 
be offering free workshops as well as 
MyBizDay, a pop-up education day 
taking place at SFU Harbour Centre 
in Vancouver. This free, full-day event 
promises to connect businesses with 
the province’s leading tools and 
resources. For more information, 
check out smallbusinessbc.ca.

In the Township, we’ll be recognizing 
local businesses that have committed 
to age-friendly business practices as 

part of the Township’s Age-friendly 
Business Recognition Program.  
This pilot program formally 
acknowledges local businesses 
 that have completed a business  
self-assessment and that have 
committed to enhance their  
age-friendly business practices.   
We’ll be accepting program 
applications until November 28, 
2018 so there’s still time to register 
your business.  Visit our website at  
tol.ca/agefriendlybusiness  
for details. 
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Age-Friendly Business Recognition Program

Small Business Week | October 14 – 20, 2018

|  Get Recognized, Apply Today

|  Free Resources Available for Your Business
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Stakeholders Engagement Forum 2018
|  Shaping our future Economic Development Strategy 
On July 5, more than 150 business owners and residents 
participated in the Township’s interactive forum dedicated 
to shaping the community’s economic future.  Input shared 
by attendees will help to inform the Township’s future 
Economic Development Strategy focused on the next three 
to five years. 

The forum featured prominent speakers, ideation sessions 
to generate exploratory discussion and gather input, 
and displays from business organizations and municipal 
services.  

Honorable Bruce Ralston, BC’s Minister of Jobs, Trade 
and Technology, opened the forum with a keynote address 
focused on BC’s economic future.  A mid-day speakers 
panel, featuring Langley’s MPs and MLAs, put the spotlight 
on future possibilities for the Township.  

Industry thought leaders, including BC Chamber of 
Commerce’s President and CEO, Val Litwin, spoke 
about emerging opportunities in tourism, clean energy 
technology, agri-tourism and international trade.  
Additional speakers included Destination BC’s CEO, 
Marsha Walden; Fraser Health Authority’s Medical Officer, 
Dr. Michael Schwandt, and TransLink’s Vice-President of 
Planning and Policy, Geoff Cross. 

Attendees received an information booklet providing insight 
into key business sectors’ anchored in the community.  
Attendees then joined facilitated ideation sessions to 
generate ideas and priorities related to the Township’s 
economic future and strategy.  Session topics included 
agriculture, construction, manufacturing, film & creative, 
tourism and sport hosting, wholesale trade, transportation 
and warehousing.  

Throughout the forum, an illustrator captured key points 
shared by speakers as well as themes generated by 
ideation session participants.  The above image is the 
illustrator’s rendering of participants’ input.

As a complementary activity, an economic survey 
opportunity was extended to Forum attendees, and then 
broadened to residents and business owners online through 
the Township’s website.  

For the month of October 2018, our five-question 
economic survey will be re-opened to gain additional 
insight from residents and business owners.  Visit invest.
tol.ca/sef2018survey to provide your thoughts on our 
economic future.

The strategy’s research phase was conducted earlier in 
2018.  A full draft of the Strategy will be created for April 
2019, and comments will be sought from both business 
and resident stakeholders. From May to December 2019, 
the proposed Strategy will be finalized and presented to 
Township Council for consideration. 
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Sector Profile | Film and Creative Industry
| Industry generated $3.4 billion for BC’s economy in 2017

In 2017, close to 1,700 Township residents worked in film, 
an industry which provides high-paying jobs.  The creative 
industry in BC, supporting arts and culture, film, television, 
music, publishing, and the interactive and digital media 
industries, generated $3.4B to the provincial economy in 
2017 alone. BC is one of the largest centres for film and 
television production in North America.

Today, the industry works in all 7 Township communities, 
producing feature films, TV series, made-for-TV movies, 
commercials as well as documentaries. In 2016 alone, 
there were over 1,000 film-days permitted in the Township, 
representing over 110 separate productions. Each year, 
the industry invests millions of dollars in direct spend in 
the Township’s local economy through the acquisition of 
services and the purchase of goods.

The Township has adopted a Filming Guideline that 
provides general direction to entities interested in filming 
in the Township.  Equally, the Township has adopted a Film 
Policy recognizing the economic and social benefits of the 
industry’s work in our community.  

In 2013, the Township endorsed the creation of the 
Community Partners in Film Reserve, a non-statutory reserve 
that productions can contribute to in support of future small 
community capital improvement projects (benches, street 
banners, public art, picnic tables, playgrounds). 

The BC Government realigned the provincial film tax credit 
program boundaries in 2017 to include the complete 
jurisdiction of the Township. The Township is equally 
realizing sector diversity from traditional film production 
to the emergence of film studio investment through the 
establishment of new film studios. In 2018, Netflix  
secured five-year stage agreements with studios in 
northwest Langley. 

For more information about the film and creative sector’s 
work in the Township, visit tol.ca/business/film-production.
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Why Buy Local?
|  Elevating the profile  

of local business
It’s an ongoing opportunity to highlight locally owned 
businesses, locally made and grown products, and to 
enhance the local economy by illuminating consumers’ 
purchase power. 

LOCO BC is a not-for-profit organization dedicated to 
elevating the profile of local businesses and how they keep 
communities strong and economies thriving.  The Township 
of Langley has been a supporting partner of LOCO BC 
since 2015, and has promoted activities through local 
business organizations that increase public awareness.  

Fact | For every $100 a consumer choses to spend at 
a local business, $46 is recirculated back into the local 
economy.

Fact | If all consumers make a 1% shift in their spending 
power, it creates 3,100 jobs and sends $94M in wages to 
BC workers

Fact | When consumers Buy Local, there is a real sense of 
pride that comes from knowing that they have helped local 
businesses create good jobs, contribute to our tax base, 
and support local charities. 

From hosting Buy Local displays at local events and farmers 
markets, to presenting the Buy Local Program to hundreds 
of school-age students at the Township’s annual Municipal 
Awareness Day, to having Buy Local videos produced and 
available on YouTube @LangleyTownship, and raising 
public awareness through social media campaigns – the 
Township is involved in a diverse way to promote all things 
Buy Local. 

Buy Local Week 2018 runs December 3-9.  It is an annual 
celebration showcasing the unique contributions BC 
businesses make to our economy.  For more information  
on how your business can participate, or how you can  
shift your purchase power, visit  
bcbuylocal.com/bcbuylocal-week for 7 Ways in 7 Days.


